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In the first lesson I briefly touched on the background of the blog 

and how it caught fire as an online marketing tool but I didn’t ex-

plain why.  

The focus of web design for a long time was on the homepage de-

sign but the way we surf the web started to change.  In reality our 

first port of call when surfing the web is rarely a homepage.  Typi-

cally we’ll find a blog post or secondary level page and then maybe 

land onto a homepage thereafter.  This is because we’re searching 

for specific info on very specific topics and these specifics are best 

delivered in detail on a post or secondary level page as oppose to a 

homepage which will be a landing page or sales page. 

This is down to the nature of our need for speedy information on-

line.  Blogs basically took websites past a restricted 5 or 10 page 

website to become news aggregators of content.  This meant that 

the author could go in-depth and in-detail with regards to a specific 

and current topic which was a perfect way for one to show off their 

expert knowledge on a given subject.  These pieces would normally 

be text heavy pages which meant they didn’t look fancy or attrac-

tive but they were heavily informative which is what search engines 

love.  

Subliminally, users were bypassing homepages to go straight to the 

content that they wanted to see inside the website.  Because of this 

the importance of the blog, a blog post or a secondary page is differ-
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ent to the homepage but just as important.  

The homepage is like a beautiful map used to attract, entertain and 

guide any user through the content available on your site and may-

be even make a sale but post pages are there to refine users and 

build trust with expert content that your users want.  

In any case the idea is to note that “posts and articles” are far more 

powerful then the homepage in terms of finding and reeling in your 

target audience because that’s where people will be landing to find 

the information that they were specifically searching for.   

So let gets cracking with the basic design of your blog to ensure 

that it’s optimised to receive users and make them stay.

Covering the basics
Golden Rule 1: Is your Blog easy to read?

Web Design plays a huge part in the success of a blog but that 

doesn’t mean that your blog has to be super fancy.  Aesthetical 

appeal always helps but the key here is to do with the psychologi-

cal impact your blog has on the reader in terms of design and in the 

case of your blog the small details are going to be key in making it 

readable.
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This is probably the most technical aspect of this course as web 

design does need a knowledgeable touch but by outlining what 

needs to be done, you can then approach your designer with clear 

instructions and the tasks themselves won’t actually take that long. 

Whatever blogging system you’re using, specifically look at the text 

content and ask yourself if it’s easily readable?  Your text needs to be 

inviting to readers and easily viewable essentially welcoming read-

ers to read the content rather than skim through it or click off.  To 

achieve this you need to look at and ask:

What font am I using?
Back in the day there were only a handful of fonts available for web 

design with Arial and Times Roman being the best for legibility but 

today the doors of typography for web design are wide open with 

more good legible fonts available to use.  

To ensure your text is readable try switching to Open Sans, Noto 

Sans or even Courier as your main font.

https://www.google.com/fonts
https://www.google.com/fonts
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Is the text big enough?

The text on your blog should be fairly large in comparison to a 

“Word” or printed document.  A minimum of 15px is recommended, 

ideally 16-18px but this will vary according to which font you pick.  

It doesn’t need to be childishly big but fairly big and certainly big 

enough to provide clarity.  This in turn makes the text more inviting 

to read.

Does my text need Padding

Is there padding on the text and in the overall design?  Theres noth-

ing more off putting then text which is squished up against an edge.  

Padding is a design term which adds an invisible border around 

content (padding).  This gives your text clarity and style so make 

sure your text has at least 20px padding around it so users can focus 

on your text and differentiate it from other elements of the site.
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Whats the line-height of my text?

Is there a good line-height between lines?  Lines of text can be 

squashed up as a standard.  To enhance the legibility of a para-

graph add a good line-height to your lines of text so it’s easier to 

read.  Add at least 10px on top of the font size to get a good balance 

of text size to line-height. In general you’re looking for one and half 

to double spaced line-heights.

The above changes are basic design alterations using core design 

principles.  They are fairly quick changes but will make the world of 

difference with regards to your blog design.  

In terms of your overall blog, try not to clutter the design at all.  Con-

tent is king so anything surrounding the text must be there for a 

purpose.  Keep focus on the text at all times.

At this stage we have the basic design elements in place to 

strengthen the success of your content and believe me, these mi-
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nor changes will make a big difference to your visitors both old and 

new.

Don’t worry too much if your blog is not perfect in design or even 

very pretty at this stage because the design of your blog will evolve 

with time.  Even though my blog is at a good stage of design, I con-

tinue to tweak it regularly.  New tech, features and style also come in 

daily so remember that your blog does need constant maintenance 

to stay actively working but the golden rule is…..”Is it easy to read?” 

Speak to your designer to refine your blog design,  check out some 

stock template designs to get the job done for now or just get in 

touch with me if you need some help. 

Whatever you pick just make sure it’s easily readable.   

Now that your blog looks and works better, in the next lesson we’ll 

set out your new selling strategy and how you can attract visitors to 

your blog.

http://www.conceptstore.co.uk
http://www.conceptstore.co.uk
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