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I’m sure you’re familiar with the likes of Twitter, Facebook & Linke-

dIn which are important platforms to get your content out to the 

masses but if we look at the bigger picture, posting our content on a 

social media account benefits their service more than it does us. 

We as users are providing them with the content that makes their 

social media service so popular and it’s them who get rich, not us.  

Our goal is to get people to turn to our own sites as a resource rather 

than social media sites when looking for a specific topic.  

To do this we’re not competing against the likes of Twitter, Face-

book or LinkedIn, we’re using them to build our own niche media 

service and our own specific user base.  Social media accounts are 

after all built for the masses, not the niches.   

Golden Rule 7: Share Your Content
In lesson 6 we produced some quality content but that’s only half of 

the job when it comes to content marketing. Publishing it and shar-

ing it is the other half which can take just as long.  

Social media services are all sharing platforms and if you’re unfamil-

iar with the idea of sharing then here’s how it works.

Eg.  You can design and print a flyer and have it posted to 5000 

people after which the recipients will see the flyer, maybe take 

action, maybe keep it, or maybe even throw it in the bin. 
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Social media is the same thing as printing flyers except their 

called tweets, posts, likes or a status.  Instead of going out to 

5000 random people these messages go to a list of your follow-

ers and however far that networks reaches.  Unlike flyers, these 

messages can be sent a dozen times a day and they can’t be 

thrown away, they stay there for quite some time.  Better yet, 

they can be further shared again by other people.

That’s one of the keys in distributing your content.  Once you create 

it and publish it on your blog, you need to share it so your audience 

can see it, read and maybe even share it again for their own audi-

ence.  If successful their audience may do the same again so you 

can see the potential and strength of sharing content and how it’s 

an imperative task to increasing your audience.

I don’t understand sharing?
Some people don’t fully understand the idea of sharing. They want 

to use one share button on their homepage to share their whole 

website and regard that as “sharing.”  A share button on a home-

page will only share that single page.

What you want is Share buttons on every post rather than pages be-

cause posts are new and syndicated content which people search 
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for and find useful.  That’s what readers are likely to read and share.

Once your content is created, publish it on your own blog and then 

share it! Share it on Twitter, Facebook, LinkedIn, G+, Instagram, TSU 

and pretty much any other social media service that you find useful, 

particularly any related directly to your industry.  

Don’t share one piece of content just once either, share twice, three 

times a day or even 3 a week and when you share it make sure that 

any relevant tags/hash tags are also added to the share post so peo-

ple can search and find it.

After a month or two you’ll see which sharing platforms are working 

for you and then you can focus your sharing on those selected sites. 

Golden Rule 8: Use Buffer

Sharing content daily to dozens of social media accounts can be-

come a tedious and time consuming task so a great tool to help you 

manage your shares is Buffer. 

Buffer automates the sharing for you with one click so you can cre-

ate a piece of content on your blog, publish it and then buffer it so it 

gets distributed to the four main social media accounts being Face-

book, Twitter, LinkedIn & G+.

Buffer also allows you to schedule your share and schedule it more 

https://buffer.com/
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than once so you can organise and setup shares in advance. 

If your sharing the same content a few times a day then it could 

become repetitive and drive users away so mix up a single piece of 

content by using different titles (as prepared in lesson 6) and differ-

ent tags to target different audiences with every share.  

Golden Rule 9:  
Re-publish your content on other sites.

Publishing on your own site and having people come to read it is 

the goal but in order for your content to be found we need to distrib-

ute your content further afield and this means publishing your con-

tent on multiple sites, preferably as many as you can find and have 

them all link back to your main site.  

Sites such as LinkedIn, Article Base, other business networking and 

publication sites are good for re-publication. A very popular one as 

of late is “Medium” which is super easy to use and help build a fol-

lowing of readers.

Once you publish your content on your own blog, go ahead and 

re-publish it elsewhere and share it again.

Getting Creative with Keywords:
You need to get familiar with the likes of keywords, tags and hash-

https://medium.com/
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tags which are words used to identify your content within any given 

site.   

Repeat & Reiterate
Now that we’ve gone over the production and distribution of a 

single post we need to do it all over again, preferably weekly if not 

daily.

If you can manage to do this daily for at least a month, I guarantee 

that you will see results for your brand or business which will in-

clude:

- More hits to your website 

- More social media shares

- More followers

- Maybe even more sales

We however don’t want to leave it just there.  We’re in this for the 

long run and we’ve worked so hard to produce content and dis-

tribute it that we don’t want a user to simply read a single post and 

never return again.  We want to turn that user into a future prospect 

by getting them to sign up for your mailing list.  In lesson 8 we’ll be 

look at how to increase your subscribers.  
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